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         Paris, May 15, 2024 

 

 

“On the road and beyond!” 
Michelin’s new advertising campaign  

reiterates the brand’s innovative strength  
 

 

• 4 years after its “Motion for life” global advertising campaign that 

celebrated movement by showcasing its wealth of products and 

services, Michelin is now reasserting its innovative brand DNA  

 

• The “On the road and beyond!” journey spotlights this innovative 

strength with some shining examples of Michelin’s unique expertise  
 
 
 

A journey that emphasizes the brand’s innovative strength  
 

While the first phase of the campaign celebrated movement and showcased 
Michelin’s wealth of products and services, the second phase takes us 

further, to the heart of the Group’s unique expertise in the science of 
materials and their assembly. 

It provides an insight into some new applications of this expertise, such as 
driverless vehicles, which, thanks to the incorporation of extremely high-tech 

materials in their wheels, will be capable of exploring the moon’s surface, or 

enormous wing-sails used for merchant marine vessels to help decarbonize 
maritime transport. 
 

Unveiled at the launch of the “Motion for life” advertising campaign in 2020, 
the saga features the “black-outlined white code”, as a tribute to the Michelin 

Man and to whisk the public away on a journey to the heart of its innovations. 
 

The new brand film was a creative challenge entrusted to the BETC 
advertising agency. The production uses a dramatic form, drawing on the 

talent of filmmaker Henry Scholfield, and bringing Michelin’s innovative spirit 
to life with a careful balance of highly cinematographic shots and 3D tech 

touches. 

 
France-wide launch on May 13, followed by other countries during 

2024  
 

The new multi-platform, billboard and media campaign will be launched in 
France on May 13, 2024. It will be quickly rolled out in 9 other countries 
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worldwide; in Europe with Spain, and Italy; in Asia with China, Thailand, 
Malaysia and Vietnam, as well as in the US, Canada and Brazil.  

 
 

 
“Our Brand campaign reveals exactly what defines Michelin - a Group in motion, 
whose innovation is one of its primary driving forces. This innovative, universal and 

optimistic strength, which has been its lifeblood for the last 135 years, shapes the 
future of our Group. In the future, Michelin will propose products which are ever-

more high-tech, innovative and environmentally-friendly. This is the meaning 
behind the campaign, showcasing a few of these products”, stated Adeline Challon-
Kemoun, a member of the Michelin Group’s Executive Committee and Head of 

Corporate Engagement, Brands and Lifestyle Activities. 
 

“Inventing a new dominion for a brand as universal as Michelin is any advertiser’s 
dream, especially at a time when the brand has never been as influential or future-
oriented. We all knew that tires could take us far, but we never imagined just how 

far!” declared Rémi Babinet, Founding Chairman of BETC. 

 
 

Photos and videos available on: 

 

The 85-second film in English: 
 

Michelin innovates on the road and beyond! - YouTube 
 

A set of visuals - press and posters - in English: 
 

https://betc.box.com/s/yhflq2t568tfjtsmbjrnqnfcgv3qaz3p 

 
https://betc.box.com/s/j75mucevyyzz51gwpd5oshdwvt4omjmg 

 

 
 
 
 
 
 
 
 
 
 
 
 

https://www.youtube.com/watch?v=z_s64IcOZQc
https://url.de.m.mimecastprotect.com/s/s7JLC99J0XUm5B66Vc3Uwk4?domain=betc.box.com
https://url.de.m.mimecastprotect.com/s/mcQTC08wG3S2R70J3IwyKGK?domain=betc.box.com
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About Michelin 
Michelin’s ambition is to sustainably improve its customers’ mobility. The leader in the mobility sector, Michelin 
designs, manufactures, and distributes the tires best suited to their requirements and uses as well as services and 
solutions to improve transport efficacy. Michelin also puts forward offers that allow its customers to enjoy unique 
moments when traveling. Michelin also develops high-technology equipment intended for multiple fields. Based in 
Clermont-Ferrand, Michelin is present in 175 countries, employs 132,200 people and operates 67 tire factories 

that, together, produced approximately 167 million tires in 2022. (www.michelin.com).  
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