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GLOSSARY

Tangible assets:

the sum of the net book values of the physical assets,
excluding cash and cash equivalents, and right-of-use assets
af all the constituent entities resident for tax purposes in
the relevant jurisdiction,

APA:

an Advance Pricing Agreement (or arrangement) on transfer
prices negotiated with tax authaorities on a unilateral,
pilateral or multilateral basis

Profit (loss) before tax:

the sum of the profit or loss before tax for all the
constituent entities resident for tax purposes in the relevant
tax jurisdiction. Profit or loss befare tax, restated for intra-
group dividends, includes all nen-recurring incame and
EXPENSES,

Country-by-country reporting (CbCR):

a requirerment in farce since 2016 ta report a country-by-
country annual tax return in accordance with Article 223
quinguies C of the French General Tax Code (Code général
des impdts). Its purpose is for multinaticnal enterprises to
provide the relevant tax autharities with information on
their allocation of income, taxes paid and economic activity
among tax jurisdictions (see the OECD Action 13 report on
the ChCR).

Contribution to income tax;

portion of the income tax due by a given country in relation
to the income tax due by the Group.
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Contribution to Group income before tax:

portion of income before taxes generated by a given
country in relation to the income before taxes generated
by the Group.

Global tax contribution:

all the direct and indirect taxes, duties and levies borne
by the Group in its capacity as an economically liable
taxpayer organization. These include income tax, taxes on
goods and services such as customs duties, payroll taxes,
withholding taxes and environmental taxes. The global tax
contribution does not include taxes collected by the Group
an behalf of the tax authorities, nor employer sacial security
contributions borne by the Group

Social security contribution:

these are legally mandated contributions payable by the
emplayer and calculated based on various elements of
compensation. They typically cover employee participation
in statutory and mandatory pension, healthcare and welfare
schemes. Social security contributions are distinct from
payroll taxes.

Customs duties:
indirect taxes levied on goods when they enter a country.



Income tax accrued:

tax due on the taxable income of an entity or group of
entities within a country. This categary also includes taxes
other than on income that are also based on income (the
sum of takable income less deductible expenses), such as
the business tax on value added (Contribution sur la Valeur
Afoutée des Entreprises - CVAE) in France and the regianal
preduction tax (Imposta Regionale sulle Attivita Produttive
- IRAP) in Itaky.

Tax on goods and services:

all taxes levied on the preduction, extraction, sale, transfer,
leasing or delivery of goods and the rendering of services,
or on the use of goods or permission to use goods or
ta perform activities. In particular, these include non-
recoverable value-added tax, sales taxes, property taxes,
excise duties, duties levied on the import and export of
goods, and customs duties,

Payroll taxes:

all the various taxes paid by employers, employees and
the self-employed, as a percentage of wages or as a fixed
amount per person.

Number of employees:

the number of employees registered as af December 31 of
the fiscal year in all the constituent entities resident for tax
purposes in the relevant tax jurisdiction,

Glossary

Tax ruling:

a formal position taken by a tax authority on a matter
referred to it by a private or COrporate taxpayer concerning
hiow a tax rule applies to their specific crcurmstances. Itis an
instrument used by governments to provide legal certainty.

Withholding tax:

rax levied on the payment of certain transactions (royalties,
interest or dividends) conducted as part of a cross-border
relationship.

Revenue:

the sum of the gross sales of all companies befare
elimination of intra-country transactions, plus income
from participating interests, excluding dividends received
from affiliated undertakings, income from ather capitalized
investments and loans, other interest receivable and similar
income.

Environmental tax:

taxes and duties levied on energy products, measured or
estimated emissions inta the air ar water, ozone-depleting
substances, certain sources of diffuse pollution of water,
land, forests and biodiversity.
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FOREWORD

The following tax transparency report has been prepared in
accordance with the guidance provided in the "GRI 207 Tax
2019 standard, 2 voluntary reporting methodalogy that enables
a company to repart an its approach to taxation and the link
between its business and its tax contribution,

Its content is based on the consclidated scope of Compagnie
Genérale des Etablissements Michelin {(CGEM; hereafter, the
“Group” ar "Michelin®). The reporting cycle is annual, with this
year's reported data covering the 12 months from January 1 to
December 31, 2024

Some of the figures in this report figures in this repaort, including
the global tax contribution, the sacial security contribution and
certain figures in the country data sheets, have been subject
to limited assurance procedures carried out by the Company's
Statutary Auditors

The report was authorized for issue by the Managers on
July 4, 2025,
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MESSAGE FROM

THE GENERAL MANAGER
AND THE DEPUTY

CHIEF FINANCIAL OFFICER

Yves Carine
CHAPOT DAMOIS

“A company is a community of people
who purposefully come together to join
intellectual forces and create solutions
and opportunities every day. The human
element is, and must always be, at the

heart of our approach.”
Florent MENEGAUX

(extract frovm an inderview with Florent Menegoux puabiiated
by Eco Keys magazine in 2024)
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Message from the General Manager and the Deputy Chief Financial Officer

Yyes Chapot and Carine Damaois

In 2024, our global tax contribution remained stable, despite a
highly complex and uncertain environment.

2024 braught significant reforms in international
Laxation, with an asseciated impact on the

tax footprint of large multinational groups

such as ours, These changes are designed to
increase transparancy, strengthen international
coaperation and enhance tax fairness. Some

of the reforms also seek to broaden the

taxable base of large groups by targeting tax
practices considered harmful, or by calling for
an additional effort to imprave public finances.

These reforms are focused on the following in
particular:

* the implementation of a global minimum tax,

* the new European Commission's plan to
introduce measures to simplify administrative
procedures, with the welcome aim of ultimateby
reducing corporate reporting cbligations
by 25%,

+ the OECD's strengthening of its ICAP program,
making it easier for multinational groups and
tax administrations in several countries towark
collabaratively on risk assessments,

The year's developments in international taxation
bring both challenges and opportunities for large
Eroups, which must constantly adapt and remain
vigilant and proactive in arder to navigate this
rapidly evolving tax landscape.

THE STRENGTHS OF OUR GLOBAL
FOOTPRINT

The geographic distribution of our
locations is driven by business needs
and opportunities.

We operate in 174 countries, and have a physical
presence in 63 of these countries through our
rmanufacturing, sales & marketing, development
and service sites. This diverse range of markets
Eives us a direct connection to the world and to
Elobal developments, enabling us to pick up an
weak signals of future transformations early an
before they become widespread.,

Our broad geographical footprint also enhances
our resilience, helping us to anticipate and
absart shocks when they cocur, Our lecal-
to-local approach developed over time is a

key advantage at a time of unprecedented
challenges in global trade.

OUR VALUES AND OUR TAX
CONTRIBUTION

We are committed to compliance with
local laws in all of our host countries.

Michelin ensures that it pays the relevant taxes
and customs duties in all countries where

it operates. As a global taxpayer, the Group
helps to finance the developrment of nations
and communities in the regions where it does
business,

2024 - AN UNSTABLE GLOBAL
ENVIRONMENT AND AN EVOLVING
REGULATORY FRAMEWORK

In 2024, Michelin demonstrated its
agility amid uncertain economic
conditions and a tense geopolitical
environment.

Against a backdrop of persistently high inflation,
unstable interest rates, rising enargy costs,
supply chain and raw material disruption and
uneven grawth across regions, Michelin has
shown its ability to adapt by delivering solid
results in the face of global econamic turbulence.

Mevertheless, in this weaker environment we
have had to make difficult decisions to shut
down or scale back activities in France, China,
Poland and 5ri Lanka. In such cases, Michelins
priarity is to support people through these
changes with respect, transparency and fairness
throughout the process.
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Message from the General Manager and the Deputy Chief Financial Officer

Yyes Chapot and Carine Damais

Our Group has also shown agility
in keeping pace with rapid changes
in legislation.

Michelin regularly strengthens the
implementation of its processes to facilitate

tax compliance and transparency, especially

in response to new requirements such as the
DECD's "Pillar Twa" regulation and the Corporate
Sustainability Directive (CSRD).

In keeping with our commitment to transparency
and comparability, some of the figures provided
in this tax transparency report confarm to the
definitions of the aggregates that will appear

in the farthcoming income tax report {Article

L. 232-6 of the French Commercial Code). This
report, which will be based on the consolidated
financial staternents for the 2025 fiscal year,

will be published by Michelin no later than
Decermber 31, 2026.

TOWARD GREATER STABILITY

These global uncertainties are
creating a desire for long-term
stability, especially in tax matters.

Just as Michelin has established a solid industrial
footprint, so it pursues a sustainable tax policy,
which ensures that profits are geographically
allacated in line with the location of its value-
creating functions such as the industrial and
business strategy functions and R&D centers,

Furthermore, Michelin operates in a
process-based industry that requires major
capital expenditure that is depreciated,

and pays off, over long periods of time, In

these circumstances, it is difficult to make
investment decisions in unstable andfor
uncertain emaronments,

This desire for stability has prompted the

Group o enter into long-tarm arrangements
with tax autharities where permitted by the
regulations. By entering into such arrangements,
Michelin ensures that its tax positions will not be
challenged for a certain period of time, as they

1ﬂ 2024 TAX TRAMSPAREMCY REFORT_MICHELIN

have been approved by the tax authorities,
These initiatives are designed to encourage
transparent communication and to clarify the
interpretation of regulations to ensure that
they are properly applied,

CONCLUSION

In 2024, the Michelin Group's global tax
confribution amounted to £1.238 billion,
including €753 million in corporate income
tax accrued, €376 million in taxes on products
and services, €92 million in payroll tax, and
€15 million in envircnmental and other taxes,
Owr total tax contributions (excluding social
security contributions) represent around 37%
of our segment operating income, The Group's
social security contrioutions amounted 1o
€1.030 billion in 2024,

In this second edition
of our tax transparency
report, we share the
country-by-country
breakdown of our tax
contribution and the
underlying principles of
our global tax policy.

Yves CHAPOT and Carine DAMOIS
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Qur key figures

Michelin,a global industrial footprint, an innovation and performance-driven strategy

1.7 OUR KEY FIGURES

2024 KEY FIGURES

Financial performance

)

€27.2BN

)

12.4%0

segment
operating margin

€2.2BN

in free cash flow
before MEA

N~—

Highlights
129,800 84.7%
employees employee

including 6,000 in R&D

N

7~ N\

engagement rate

N
TN

tire production
85 plants = 130/0
5 Polymer Composite red “‘:t,'m:' in CO,

Solutions production plants emissions
2024 vs. 2023
S~ ~—
/_\ f.—.-‘\

37%
€1.2BN renewable
committed

or recycled materials

to innovation used in making tires
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Michelin,a global industrial footprint, an innovation and performance-driven strategy
Qur key figures

SALES BY BUSINESS

717%

Specialty tires®

9%
Original Equipment Auto-
motive tires"™

37%

Replacement
Automotive
and Two-wheel tires'™

12%0

Connected Solutions™,
Retail & distribution™
& Lifestyle!

20%

Long Distance and
Urban Transportation
tires™

WORKFORCE AND SALES BY REGION

Europe: North America: Other regions:
Employees Sales Employees Sales Employees Sales
48% 356% 27% 39% 37% 25%

(1} Reparting segment 1. (2) Repoving segment 2. (3} Reparting segment 3.
{4} AMacated peo rota o eech af the three regarting segments.
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Qur strategy

1.2 OUR STRATEGY

MANUFACTURING IN A WORLD FULL OF CHALLENGES

Michelin,a global industrial footprint, an innovation and performance-driven strategy

Today, the world is seeing an acceleration in three underlying trends that are disrupting societies and spurring companies
to transform their aperations. Inspired by its All Sustainable vision, Michelin has clearly identified the resulting challenges
and defined its priorities in responding to these structural transitions.,

» ENVIRONNMENTAL
CHALLENGES
Intensifying impacts

= Reach net-zero carbon emissions
by 2050 for Scopes 1 and 2
and for the Scope 3 categories
of upstream and downstream
logistics activities, suppliers,
treatment of end-of-life tires and
Energy.

= Demonstrate a firm commitment
to biodiversity, particularly in the
natural rubber
value chain,

= Make eco-design a standard and
foster the circular economy to
Preserve resources, in particular
by increasing the percentage of
recycled or renewable materials
used in our tires,

u Continue to reduce the rolling
resistance of our tires and further
attenuate the release of tire and
road wear particles,

n Reduce our water withdrawals
maore guickly.

2024 Tax TRAMSPAREMCY REPORT_MICHELIN

» TECHNOLOGICAL

REVOLUTIONS
Increasingly digitalized
societies

MICHELIN'S PRIORITIES

= Support connected mobility with
arange of services and solutions
for safer, more sustainable
mobility.

u Offer millions of travelers
remarkable experiences through
innovative digital services.

= Monetize high value-added
services based on data analytics.

n Improve the customer experience
and interface with greater
simplicity, seamlessness and
responsivensss,

n Scale up artificial intelligence to
make production processes mare
efficient.

» GEOPOLITICAL
AND SOCIAL
FRAGCMENTATION

MICHELIN'S PRIORITIES

= Optimize risk management
processes to secure the Group's
business operations.

= Provide for alternative plans to
align operations with the new
geopolitical situation,

= Increasingly put people first
in decision-making processes,
through the universal social
protection floor, 8 commitment to
inclusion, a living wage and other
social innovations.

= Improve the appeal of
manufacturing jobs and career
paths, and enhance employability
and personal growth through
lifelong learning policies.

= Support jobs and economic activity
in our host communities to foster
social cohesion.



Michelin,a global industrial footprint, an innovation and performance-driven strategy

AN UNCERTAIN
GLOBALECONOMIC
ENVIRONMENT

A TENSE GEOPOLITICAL
SITUATION

AN EVER-CHANGING
REGULATORY AGENDA

FAR-REACHING S5OCIAL
AND ENVIRONMENTAL
TRANSFORMATIONS

PROFOUNDLY CHANGING
END-MARKETS

Cur strategy

Michelin operates in a market undergoing multi-faceted change
in a highly volatile global business environment.

MICHELIN'S OBJECTIVE:

continue to deliver
profitable growth
to remain competitive

MICHELIN'S OBJECTIVE:

strengthen its crisis
management process

and reduce its operating
exposure to geopolitical risks

MICHELIN'S OBJECTIVE:

leverage the full value of its
technological leadership to
mass-produce All Sustainable
products and solutions by 2050

MICHELIN'S OBJECTIVE:

leverage its ability to
innovate for a better world

MICHELIN'S OBJECTIVE:

align its offerings and
footprint to each market’s
trends

2024 Tax TRAMSPAREMCY REFORT_MICHELIN 17




Michelin,a global industrial footprint, an innovation and performance-driven strategy
Qur business model

OUR BUSINESS MODEL

Resources Strategy

DIVERSE, ENGAGED TEAMS

s 129,832 employees in &3 countries
w 84. 7% employee engagement rate (LR 7.2 pts vs. 2023)
» 30.49% of managers are women

AN UNRIVALLED CAPACITY @
FOR INNOVATION AND
DISTINCTIVE EXPERTISE

m Designing and process engineering flexible composite products

BUILDING

s Engineering innovative processes SUSTAINABLE

» Capturing the value of data GCROWTH ON
DIFFERENTIATED

PRODUCTS, SERVICES
AND EXPERIENCES

m Materials science

* Mare than 72,000 patents
{including 258 filed in 2024)
* A unigue open innovation ecosystem,
with maore than 770 new partnerships per year
and & joint laboratories opened in 2024
* Vertically integrated in critical components,
with more than 30 dedicated workshops or plants,
including 3 synthetic rubber plants
F2% of natural rubber inputs processed in-house!
* 7.6 billion kilometers of mobility data captured every day

A POWERFUL, ICONIC BRAND

s Abrand valued at €8.4F BILLIONY

» The Michelin Man VOTED /CON OF THE MILLENNIUM
by Mew Yark's Advertising Week in 2018 and BEST LOGO
OF THE CENTURY by the Financial Times in 2000

s 730 years of remarkable, one-of-a-kind fine dining
and travel experiences

GROWING
IN MARKETS WITH

LASTING, ROBUST HIGH TECHNOLOGICAL
FINANCIAL RESOURCES REQUIREMENTS,

m £78.6 BILLION in equity SUCH AS AEROSPACE,

m Robust credit ratings, with stable outlooks ENERCY AND HEALTHCARE

at Standard & Poor's, Fitch and Scope

s An evenly balanced shareholder structure: 20.6%b French institutiona
investors, 65.8% non-resident institutional investors, 7% individua
shareholders, 2.6% employee shareholders

{1} including jaint ventures.
{2) Brand Finence Glabe! 500 ranking, fanwary 2025, bosed an €7 = $1.05

A A
Opportunities offered by environmental, societal and technological change:
urbanization, electrification of

18 2024 Tax TRAMSPAREMCY REPORT_MICHELIN



Michelin,a global industrial footprint, an innovation and performance-driven strategy

Cur business model

Michelin is a world-leading manufacturer of life-changing composites

and experiences.

A

RESPONDING
TO THE CHALLENGES
OF EVERY MOBILITY
ENABLER AND
MANUFACTURER

PERSONAL SAFETY.
OPERATING PERFORMANCE
AND ENVIRONMENTAL INTPACT

{37 In the case of Passenger cov, Light truck ana Truck tires.
[4) 2024 dividens of £1.38 per share subject to approvs)
by the Annwal Sharehoiders Meeting an Moy 16, 2025,

Creating value

FOR EMPLOYEES

s 579 of employees invested in the 2024 employee share
awnership plan (AP < pis vs. the previous plan in 2022)

m Fair Wage Network certification in 2024

s 989 of employees covered by a universal social protection floor,
supplementing local social security systems

FOR SOCIETY

m The best balance of product/service perfarmance and
durability e.g., 25% BETTER TIRE ABRASION
PERFORMANCE than the average of premium competitors

s Mearly 72,000 volunteer initiatives involving
Group employees in 2024

u mare than 7,000 jobs created every year
thanks to Michelin Development's support in renawing
and revitalizing local labor markets

FOR THE PLANET
s UPSTREAM PHASE — SUPPLY

* 98% of natural rubber inputs assessed as deforestation free

* 77% year-on-year reduction in intercontinental finished
product shipment tonnages

» OPERATIONS PHASE
* 7 7% year-on-year reduction in water withdrawals

* Z49% of energy used came from renewable resources
(UP & pts s, 2023)
s DOWNSTREANM PHASE — USE

* nearly €720 MILLION invested in 2024 to reduce tire
rolling resistance (which has been cut by more than 50945
since 1992)

* 7% of tire raw materials were renewable or recycled
(up 3 pts vs. 2023)

FOR PARTNERS AND CUSTOMERS

= Met Promoter Score exceeding 40
s Product/serace vitality: around 30% of annual sales derived
from products or services introduced in the last three years

FINANCIAL VALUE CREATED

s 70.5%p return on capital employed (ROCE) in 2024
m 5290 of 2024 net income paid out in dividends®

A

climate change and resource depletion, global population

mobility, digitalization, etc.

2024 TAX TRAMSPARENCY REPORT_MICHELIN
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Michelin,a global industrial footprint, an innovation and performance-driven strategy
Qur strategy

PURSUING OUR 2030 STRATEGIC VISION

In 2021, Michelin launched the o
Michelin in Motion strategic plan, {
which lays the foundations for _
sustainable growth through Nt/ o i/
the rest of the decade in seamless TOUT DURABLE
alignment with the Group's All

Sustainable commitment.

It embeds social, economic and environmental
issues deep in the heart of the Group's growth dynamic.

Atire may look simple, but it is actually 2 highly

BUS’NESS complex, compaosite product made from mare than

200 different compaonents and materials, which Michelin
LINES proficiently blends to enable all forms of mobility
TIRES CONNECTED SOLUTIONS
Our leadership in composites Unparalleled understanding of
technology enables us customer usage practices and
to design high-quality tires data expertise to support both
for all forms of mobility. mobility professionals

and manufacturers.

COMPOSITES &
THAT TRANSFORM OUR DAILY LIVES

POLYMER COMPOSITE LIFESTYLE
POLUNONS, ! Recognized expertise
Expert knowledge and mastery .. tooffer millions of .
of raw materials and their travelers remarkable
composites, to support fast-growing h
innovative digital services.

technology-driven markets.

20 2024 TAX TRAMSPAREMCY REFORT_MICHELIN



Michelin,a global industrial footprint, an innovation and performance-driven strategy
A compliant tax contribution

1.3 A COMPLIANT TAX CONTRIBUTION

The Group generates cperational and financial flows
worldwide in its dealings with customers, suppliers,
financiers, and ather partners.

From a regulatory standpoint, national and international
tax laws provide for various types of levies for which the
raxpayer may be liable depending an:

« what the taxpayer owns (property taxes);
« what it produces and sells (taxes on goods and services)
« the income it generates (income tax);

« what it transfers, for example, customs duties and
withholding taxes;

« or the people who make it possible to carry out its
activities (payroll taxes).

As the world's leading tire manufacturer, the Michelin Group
is liable for tax in the broadest sense of the term, either:

« ecanomically, by directly bearing the cost of the taxes
[e.g., income tax); or

« legally, by acting on behalf of governments as the collector
of pass-through taxes levied on other economic actors
[eg., WAT, payroll taxes, withholding tax).

The Group's tax responsibility is to calculate and pay
the various levies borne in respect of its many business
activities, in compliance with the diversity of legislation to
which it is subject as a result of its global footprint.

Michelin's global foetprint and erganization make it a major
faxpayer,

2024 Tax TRAMSPAREMCY REPORT_MICHELIN

21






.:.\
]

2.21
222

231
2.3.2
233
234

A TAX POLICY
IN LINE WITH
OUR BUSINESS

Our tax policy approach

Our commitment
to sustainable, transparent
and respectful taxation

General principles
Pillar Two

Key elements
of our tax policy

Vision of compliance
Links between business and taxation
Summary organization chart

Approach to uncertainty
and risk appetite

Michelin's presence in
non-cooperative jurisdictions
for tax purposes

25

25
25
25

26

2024 Tax TRAMSPAREMCY REPORT_MICHELIN

23



24

A tax policy in line with our business
Qur tax policy approach

2.7 OUR TAX POLICY APPROACH

Faced with the increasing globalization of trade and an ever-
changing regulatory environment, Michelin has defined its
tax policy in an internal tax procedures guide, This guide
defines how the Group manages its tax affairs across all of
[s hast communities.

It also identifies the cardinal tax and customs rules that
the Group must observe when executing its strategy and
conducting its business activities

The members of the Tax and Customs Department are
tasked with ensuring compliance with these rules, which are
autlined in the following paragraphs.

NB: This report has been prepared on the basis of the
GRI 207: Tax 2019 standard, a voluntary reporting
methodelogy that enables a company to report on its
approach to taxation and the link between its business
and its tax contribution.

2.2 OUR COMMITMENT TO SUSTAINABLE,
TRANSPARENT AND RESPECTFUL TAXATION

2.2.1 GENERAL PRINCIPLES

The Michelin Group undertakes ta comply with loca
egislation in all its host jurisdictions. For this purpose, the
Graup becomes a taxpayer in every country where it does
business, preferably by setting up local subsidiaries to
hiouse the human, physical and financial resources required
to conduct said business,

In so daing, the Group is committed to observing all local
tax abligations and accurately declares its business
activities and the bases for calculating the taxes for
which it is econamically or legally liable, It also makes the
corresponding payments,

The Michelin Group's tax policy is consistent with its
ndustrial and business strategy, with the result that
financial transactions, the designation of operating entities
and the choice of host communities are always based
an operational grounds. This means that the tax impacts
resulting from these industrial and business chaoices
n no way reflect the use of aggressive tax policies, tax
optimization schemes or artificial transactions.

2.2.2 PILLARTWO

On December 20, 2021, the OFECD released its Two-Pillar
Solution to tackle base erasion by multinational enterprises,
In 2024, the Pillar Two rules for groups with consolidated
revenue above €750 million came into effect. These rules
require such groups to pay a minimum tax rate of 15% in
each jurisdiction where they operate,

This mechanism mainly concerns the ultimate parent entity
of the multinational group. If the combined net profits

2024 Tax TRANSPAREMCY REPORT_MICHELIN

Qur business activities generate a substantial amount of
taxes bath in France and other countries, rEpresenTing =]
major portion of cur economic contribution.

In particular, the Group pays income tax, withholding taxes,
import takes and customs duties, stamp duties and ather
taxes in the territories where its operating activities are
located

It also collects and pays taxes an the salaries paid to its
employees, as well as indirect taxes such as VAT and certain
sector-specific taxes.

In every country where the Group operates, it is committed
to exemplary behavior in tax matters, which is notably
reflected by efforts to nurture cooperation with local tax
autharities (such as in France, Italy or Indonesia).

This relationship is governed by the Michelin Anti
Corruption Code of Practice, which specifically bans any
facilitating or expediting payments to public officials.

arising in any single jurisdiction are taxed at an effective
rate of less than 15%, the parent entity must pay a top-up
tax in its hame country to bring the overall tax burden in
the undertaxed country up to 15%. However, by way of
exception, the jurisdictions where subsidiaries are located
may intreduce their own domeastic minimum tax, which then
replaces the tax that would atherwise be payable by the
parent entity for the subsidiaries concerned.



The Michelin Group, which is based in France, has applied
these rules since January 1, 2024, Under this standard,
the minimum tax may be paid either by the parent entity
or by the subsidiaries themselves where they are based
in jurisdictions that have introduced their own domestic
AR T3,

2.3 KEY ELEMENTS OF OUR

2.3.1 VISION OF COMPLIANCE

Campliance means uphalding all rules and condemning tax
fraud and evasion.

The Michelin Group's tax policy:

= @ims to apply the international, regional and local tax rules
defined by governments or their representatives;

« condernns all forms of tax fraud and evasion;

2.3.2

Level of substance in each legal entity

The Michelin Group ensures that each entity demanstrates
the appropriate level of substance for its business acrivities,
i.e, that it can muster all the necessary human, physical and
financial resources.

A Group legal entity must house all the functions required
ro conduct its business, The Group makes every effort to
ensure campliance with this rule.

Each Head of Tax ensures compliance with this cardinal rule
in their geographic remit, in liaison with all the other Group
departments concerned.

2.3.3 SUMMARY ORGANIZATION CHART

The Michelin Group priaritizes the creation of subsidiaries
over the presence of branches, to ensure greater clarity and
rransparency within the Group.

Its objective is to allocate a single taxpayer role to each
legal entity, i.e., the rale linked to the location in which the
subsidiary operates,

Lastly, in recent years, the Tax and Customs Department
has been overseeing, with the legal, financial and
operational teams, a program to streamline the Group's

A tax policy in line with our business
Key elements of our tax palicy

The Group tax department acts both centrally and
lacally to support the tax teams in each jurisdiction
in applying the Pillar Twa rules transparently and
in a spirit of cooperation with the tax authorities,
In 2024, the impact of Pillar Two on the Group's income tax
expense was €16 million.

TAX POLICY

« states that the Tax and Custams Department does nat
seek to take advantage of controversial tax schemes,

Similarly, the Michelin Group does not carry out any
financial transactions or operations that would have no
operational and/or ecanamic benefit far the Group other
than tax avoidance.

LINKS BETWEEN BUSINESS AND TAXATION

Management of legal entities

Each legal entity is a taxpayer in its country of tax residency,
in campliance with local legislation.

The Group strives ta ensure that no key industrial or
business function can be performed by a legal entity in a
country ather than its country of tax residency,

In additian, the risk of 3 legal entity having a permanent
establishment is under cantral, as is the place aof effective
management.

organizational structure, by limiting the number of legal
entities as much as possible at 2 time of sustained external
growth. For example, around 15 entities were removed
from the organization chart in 2024 after being wound up
or merged with other Group subsidiaries. These operations
were carried out to streamline the Group's legal structure
and had no impact on the number of employees.

2024 Tax TRAMSPAREMCY REFORT_MICHELIN
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A tax policy in line with our business
Key elements of our tax palicy

2.3.4 APPROACH TO UNCERTAINTY AND RISK APPETITE

Analysis and documentation
of tax positions

The Michelin Group makes every effort to comply with
and apply the tax regulations of the jurisdictions where it
aperates,

The Group is committed to camplying with the letter and
spirit of all laws and regulations. In this regard, it might
- when it thinks that it has solid and relevant technica
arguments - adopt a tax position that could be interpreted
differently by the tax authorities.

In all cases, these tax positions are subject to a technical
analysis and suppaorting documentation,

In the event that the outcome is deemed uncertain, the
accounting conseguences of this uncertainty are assessed:

« For income tax, in accordance with 145 12 - Income Taxes,
and in particular its interpretation IFRIC 23 - Uncertainty
over Income Tax Treatments;

« For ather taxes, in accardance with 1A5 37 - Pravisions,
Cantingent Liabilities and Contingent Assets.

Analysis of favorable tax regimes

The Michelin Group applies the favorable tax policies
available to all economic operatars in compliance with the
specific applicable rules, whenever these policies are in line
with its own manufacturing andfor operating abjectives
and are consistent with the economic substance of its
nvestments,

2024 Tax TRANSPAREMCY REPORT_MICHELIN

These favorable tax regimes are a key feature of the
developrment of economic policies, which countries use
to stimulate growth and attract investment in support of
national policy.

They generally take the form of 2 reduction in long-term tax
liahilities (tax reduction) or simply a temparary deferral of
tax payments,

Members of the Tax and Customs Department analyze the
tax regimes available in the Group's countries of residence
and verify that our business activities are effectively eligible

Their analyses cover the full range of classic and specific
regimes, from tax consalidation to research and investment
INCentive regimes.

For example, the R&D function at Michelin employs
around 6,000 people worldwide, with innovation-related
expenditure (broadly defined) approaching €1.2 billion
in 2024, As a result, the Group receives approximately
€65 million in research tax credits globally,

We also operate in countries that, today, are sametimes
said to benefit from certain advantageous 1ax regimes.
MNevertheless, these aperations carrespond to real
econamic activity with the human, physical and financial
resources needed to serve the local market



A tax policy in line with our business

Michelin's presence in non-cooperative jurisdictions for tax purposes

2.4 MICHELIN’'S PRESENCE IN NON-COOPERATIVE
JURISDICTIONS FOR TAX PURPOSES

The Eurcpean Unicn (EU) reviews the list of non-cooperative jurisdictions for tax purposes each year when it updates the

black and grey lists,

Countries on the Nl have refused to
cooperate with the EL or ta remedy shortcomings in their
disclosure of tax information and in good tax governance
practices,

Countries on the m have committed to
disclosing tax infarmation and applying other principles
of good tax governance and have begun implementing
necessary reforms.

To identify Michelin's presence in non-cooperative jurisdictions for tax purposes, we referred to the lists drawn up by the
European Union and adopted by the Council on October 8, 2024,

Present since f

PANAMA 2000

subsidiary

present since -"

RUSSIA 2023  subsidiany

@
®

The Campany is home to the Sales & Marketing
Department for the Central America (excluding
Mexico) and Caribbean region, and leverages
the port infrastructure of Panama,

7

employees

When Michelin acguired Flex Compaosite Group

in 2023, it inherited a dormant company in Russia.
The liquidation of this company was completed on
Jume 18, 2025,

employee

Present since

7985

3

HONG KONG subsidiaries

present since

2002

2

subsidiaries

b ©

MALAYSIA

present since

1987

3

subsidiaries

THAILAND

1]

Present Since

1995

3

subsidiaries

TURKEY

@

Michelin has been present in Hong Kong since 1985,
with three subsidiaries employing 13 people as

of end-2024. One s engaged in sales & marketing
activities and the other two provide services.

15

employeas

Michelin has been present in Malaysia since 2002,
At end-2024, we had two subsidiaries employing
50 pecple, one engaged in sales & marketing
activities and the other providing services.

50

employees

Michelin has been present in Thailand since 1987,
At end-2024, we had three subsidiaries employing
7,675 peaple. The largest of the subsidiaries is
engaged in manufacturing (five manufacturing
facilities) and sales & marketing activities.

One subsidiary hosts a research center and the
management team for the Asia-Pacific region
{excluding China and India).

7,675

employees

Michelin has been present in Turkey since 1995,

At end-2024, we had three subsidiaries employing
93 people. Two are distribution companies serving
the domestic market

and the third is a sales & marketing company serving
the Cypriot market,

93

employees
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Our transfer pricing policy
General presentation

3.7 GCENERAL PRESENTATION

Michelin applies OECD guidelines on transfer pricing"! and
ensures that all ransfer pricing policies in force comply with
both the arm's length principle and the local transfer pricing
rules,

3.11

I 2024, intra-group transactions amounted to €298 billion,
ncluding €21.4 billion in transactions involving finished and
semi-finished products.

As a reminder, the Group's consolidated sales totaled €27.2
billion in 2024,

The main types of intra-group transactions include;

« brand and technology licenses granting rights to use
intangible assets;

« sales of raw materials, semi-finished and finished products
between manufacturing subsidiaries;

These transfer pricing policies by transaction type are
defined by the Group Tax Department as part of Michelin's
global policy, which is then adapted at the regional level,

TYPES OF INTRA-GROUP TRANSACTIONS AND THE AMOUNTS INVOLVED

« the provision of research, development, and process
engineering services by Michelin's research centers to
other subsidiaries;

« the provision of management services by the Group's
decision centers, business lines and regional organizations
to other subsidiaries;

« the provision of suppaort services by the Group's Shared
Services Centers to other subsidiaries;

« sales of manufacturing equipment between subsidiaries;

« the provision af financial services.

3.1.2 PRINCIPLES OF PROFIT ALLOCATION BY COUNTRY

The principles governing compensation for intra-group
transactions are defined in compliance with (i) the arm's
ength principle, in application of the OECD guidelines ' and
(i) applicable lacal legislation.

fransfer pricing methods are applied consistently and
uniformly across all regions where the Group operates, with
na attermpt ta aruficially shift profits.

3.2 CHANGES IN THE TRANSFER PRICING POLICY

INTRODUCED IN 2025

Ir 2023, Michelin carried out a major overhaul of its transfer
pricing policy in Europe, Morth America and Asia, invalving
the Group's historical entities in the tire segment,

The implermentation of this policy was completed in 2024
after China and Brazil were incorporated inta the new
model,

There are two main reasons for the change in the transfer
pricing palicy for Michelin's historical entities in the tire
segment:

a) Michelin's new client-centered organization, which has
gradually led to a mare centralized aperating model,
with the operating subsidiaries now functioning under
the strengthened governance of the Group's Carporate,
Regional or Business Line headquarters,

b} Changes to the regulatory framewaork for transfer pricing,
in particular the OECD's updates to its guidelines in 2017
and again in 2022 following on from BEFS Actions 8 1o
10 aimed at aligning the allocaticn of taxable profits with
value creation. These changes prompted Michelin to
conduct a more detailed value chain analysis to confirm
the location of its high value-added functions.

Cansequently, and because the analysis showed that
Michelin's operations were highly integrated, the Group
decided to evolee its historical transfer pricing policy toward
3 residual profit split method to ensure that intangible
assets and high added-value functions are appropriately
remunerated in accordance with the arm's length principle,
in line with the changes in the QECD guidelines.

(1) "OECD Transfer Pricing Guidelines for Multinational Enterprises and Tax Administrations” (fonwary 2022 version).

2024 Tax TRANSPAREMCY REPORT_MICHELIN



Our transfer pricing policy
Impact of the change in transfer pricing palicy

3.3 /MPACT OF THE CHANGE IN TRANSFER PRICING

POLICY

The new transfer pricing palicy introduces variable
compensation for high value-added activities, such as
the Corporate, Regional and Business Line headquarters,
the R&D centers and entities gestion : that own and
manage intellectual property. The compensatian amaunt

varies according to overall economic performance.
At the same time, this new policy maintains fixed and
limited compensation for routine activities (such as those
performed by the Shared Services Centers).

3.4 DOCUMENTATION COMPLIANCE AND OPERATIONAL

ORCANIZATION

3.41 OPERATIONAL ORGANIZATION

The Tax Department and its regional network of transfer
pricing experts ensure that transfer pricing methods are
properly applied in each subsidiary by regularly performing
value chain analyses of the activities carried out by the
varicus organizations and tracking intra-group transactions
and the underlying allocation of profits among subsidiaries.

3.4.2 DOCUMENTATION

Intra-group transactions are documented in each
country and are regularly audited by local tax authorities.
In accordance with QECD recommendations, Group
subsidiaries subject to documentation reguirements
under their domestic regulations prepare transfer pricing
documentation every year at three levels:

« a master file presenting the Group's business, its
organizational structure, a functional analysis of its

In this process, the type of activity - manufacturing,
sales & marketing, decision center, holding company,
financing, R&D, etc. - is important.

The Tax Department periodically analyzes how and where
the activities are carried out and whether the received
compensation was suitable,

processes and assets and a description of intra-group
financial transactians;

« local documentation presenting the subsidiary's activities
and the results of its main intra-group transactions;

« a country-by-country report (CBCR) filed each year with
the French tax authorities, presenting aggregate financial
and tax information for each country in which Michelin
operates

3.5 ADVANCE PRICING AGREEMENTS

In addition, Michelin regularly signs advance pricing
agreements (APAs) with national tax authaorities, which
help to secure Michelin's transfer pricing policy. Such
agreements may be unilateral (between the tax authorities
of the country of residence and the local Michelin entity),

hilateral {with the tax authorities of the countries of
residence of two Michelin entities), or multilateral {with the
tax authorities of the countries of residence of at least three
Michelin entities).
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General principles of governance

Governance, control and management of tax risks: an integrated cross-functional organization

4.1 CGCENERAL PRINCIPLES OF GOVERNANCE

The tax policy and any significant changes are reviewed and
approved by the General Manager and the Deputy Chief
Financial Officer, and are also presented to the Supervisory
Board's Audit Committee.

Procedures are in place to manage cross-functional risks.

Internal Audit, Risk Management, Internal Control and
Quality activities have been brought together within 2
single Corparate Department. A specific team within this
department is dedicated to risk management.

This organization provides a shared vision of the primary
challenges for the Group in terms of identifying and
managing risk.

It also promotes efficient monitoring between the second
{Internal Control and Risk Management) and third {Internal
Audit) lines of defense across all time horizans and across
all Group units.

The prevention and management of tax risks is fully
integrated inta the general risk management and internal
contral process. As part of this process, the Tax and
Customs Director, reporting to the Finance Department,
oversees the implementation of the tax policy and reports
regularly to the Supervisory Board's Audit Committee on
Michelin's tax position.

4.2 ORGANIZATION OF THE TAX AND CUSTOMS

DEPARTMENT

The Group has an integrated, worldwide Tax and Customs
Department comprising a Carporate Department based at
Group headguarters and regional departments based in
the local regional headquarters.

The Tax and Customs Department comprises a network of
qualified, regularly trained in-house experts, at corporate
evel as well as in the regions and countries.

Taxatian, whether direct or indirect, is necessarily based on
a location {taxation territory) and legal entities (taxpayers).
Management of tax affairs also requires specific expertise
an certain cress-functional topics, which is why the Tax and
Customs Department is arganized with:

+ Heads of Tax covering all geographic areas where
the Group operates. These areas are currently grouped
inta five major regional custers managed by Heads of Tax,
spanning all geographies: (i) Narth America and Centra
America, (i) South America, (i) Europe, the Middle East
and Africa, (iv] Asia, and {v) China.
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When necessary, these Heads of Tax are supported in their
responsibilities by country tax managers, depending on the
size and the profile of local operations, the complexity of
the cauntry, and/or the local arganization of activities;

« Corporate managers cross-functionally manage
issues in their respective areas of expertise. To date,
six such areas have been identified: (i) tax governance,
(1) taxation of mergers, disposals and acquisitions,
(iti) transfer pricing policy and transactions, (iv] tax
reporting and comrmunication, (V) customs and exparts
and {wi) digitalization and processes,

Similarly, the custaoms teams are arganized by regional
cluster and area of expertise,

Tax teams are based in different companies to meet local
aperational requirements and deliver local expertize.
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Governance far managing risks associated with the tax process

4.5 GOVERNANCE FOR MANAGING RISKS ASSOCIATED

WITH THE TAX PROCESS

Michelin's tax policy is defined and implemented in line with
its operating abjectives, with the goal of supporting the
Group's responsible and sustainable industrial and business
developrment,

Michelin's Tax and Customs Department performs its duties
with a proactive mindset in order to anticipate the tax issues
that could impact the Group in any situation. As part of this
process, it is in regular contact with the operational teams,
o support the Group's growth objectives as effectively as
possible. To do so, the members of the Tax and Customs
Department keep abreast of developments both nationally
and internationally, enabling it to anticipate the challenges
of tomorrow's major tax changes.

When tax regulations are unclear or subject to
interpretation, the Michelin Group’s practice is to conduct
an in-depth analysis in-house and, when necessary, to seek
the apinions of external advisors to support the decision
making process, If necessary or when deemed appropriate,
the Group may decide to secure its transfer price positions
through advance pricing agreements {APAs) or other tax
positions through rulings.

Moreover, the Michelin Group has defined its own
fundamental guidelines (see section 2 abowve), in a
commitment to securing its positions and ensuring that
the entities fairly pay all of the taxes due in their host
communities,

4.4 INTERNAL CONTROL OF THE TAX PROCESS

The Group's internal contral process has the following
core objectives:

« campliance with laws and regulaticns;

« application of the instructions and guidelines issued by
the Managers and the Group Executive Committes;

« the proper functioning of internal processes, particularly
those relating to the protection of corporate assets;

= the reliabilicy of financial information.

It comprises a set of resources, procedures, practices and
actions aligned with the characteristics of the Group's
businesses, which:

« contribute to the control over its activities, the efficiency of
its cperations and the efficient utilization of its resources;

« enable it to assess all of its material operational, financial
and compliance risks appropriately,

In general, the risk management process has been designed
in seamless alignment with the values of responsibility,
integrity and ethical behavier embraced by the Michelin
Group.

The Internal Control system covers substantially all the
Groups aperations, including every cperating region and
every business unit (manufacturing, sales and dealership

networks), In the event of an acquisition, a dedicated
internal control system is deployed in the new unit. The
scope of internal control is broad and extensive, covering
every potential area of major risk.

Internal control aims to protect the Group against the
following tax risks:

« failure to comply with tax instructions and procedures;

« risk of profit-shifting (e.g., failure to comply with the
transfer pricing policy);

« VAT (incorrect classification, failure to file or late filing);
« risk of double taxation;
« permanent establishment risk,

Internal control draws on the following standards and
guidelines:

« DCDE standards on transfer pricing regulations; tax
regulations in the countries where Michelin operates;

« transfer pricing documentation; tax procedures and policy
guide of the Tax and Customs Department.

2024 Tax TRAMSPAREMCY REFORT_MICHELIN
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Customs duties

4.5 CUSTOMS DUTIES

Ir 2024, the Michelin Group paid €199 million in customs
duties,

Two main legal mechanisms are used to manage customs
duties:

« preferential arigin rules (85%) under maore than 20 free
trade agreements,

« customs procedures for goods that are impaorted, stored
and then re-exparted, or imported, processed and
re-exparted {15%), such as bonded warehouses (e.g.,
Multistrada in Indonesia), temporary admission for RED,
or Board of Investments (BOI) schemes,

Compared to 2023, the total amount of customs duties
paid by the Group in 2024 decreased in all regions. MNarth
America (AMM) remains by far the region where the Group
pays the highest amount of customs duties (€67 millicn),

4.6 EXPORT CONTROL

4.6.1 REGULATIONS

The Michelin Group undertakes to comply with all
regulations relating to trade sanctions and export controls

All Michelin employees involved in international trade
rmust therefore ensure that such ransactions camply with
export (and import) contral laws and regulations as well as
international economic sanctions, These regulations may

4.6.2 THE MICHELIN PROCESS

As part of its commitment to regulatory compliance,
Michelin's Tax and Customs Department maintains a
worldwide policy of export control compliance, covering
rransactions with sanctioned or embargoed countries and
territories, the export or import of controlled goods and
rransactions with restricted parties,

2024 Tax TRANSPAREMCY REPORT_MICHELIN
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Customs duties on finished products made up arocund two
thirds of the total amount of customs duties paid by the
Group.

affect various functions, especially those responsibile for the
sale and shipping of products, but also ather functions such
as procurement.

Michelin groups all of these regulations under the umbrella
term “export control’,

Michelin's Tax and Custams Department deploys the
necessary procedures, tools and training to achieve these
aims.

Export contral risk is overseen by the Group Ethics
Committes.
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Export control

4.7 MICHELIN CODE OF ETHICS

The Cade of Ethics applies to all Group employees without
exception, as well as to all persons working on our sites or
acting on behalf of a Group entity, anywhere in the world

Michelin also encourages its customers, suppliers and other
partners to adhere to the contents of the Code. Compliance
with the Code is a prerequisite for doing business with the
aroup.

In terms af ethics, the Group considers compliance with all
applicable national and supranational laws to be 2 minimum
requirement,

The Code outlines the Group's fundamental values and
describes the related principles and requirements. It
sets out the guidelines that should govern employee and
stakeholder decisions, specifying the behaviors to adopt in
typical situations for each work emvironment

Beyond the scenarios presented in the Code, every
employee, partner or supplier should exercise good
judgment and comman sense and act in good faith when
faced with any other situations that may arise

The Code is designed to help Group employees and our
partners adopt appropriate conduct in relation to certain
situations that may pose a risk to themsehes or to Michelin,
including anti-corruption, anti-fraud, legal and regulatory
compliance, anti-harassment and anti-discrimination.

Whistleblowers can use the Michelin Group's ethics hotline
to report issues, confidentially and securely, They may
remain anonymaus if they wish,

Click on the link for more information on the Code of
Ethics:

https:/fethique.michelin.com/
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Qur approach

5.7 OUR APPROACH

5.1.1

The Michelin Group has a social responsibility to make tax
contributions in the various countries in which it operates.
In this regard, we believe that relationships with the tax
authorities should be transparent and supported by
continuous dialogue,

Cooperation with tax authorities based on continuous dialogue

MAINTAINING CONTINUOUS, TRANSPARENT DIALOGUE

Gavernments also implement appropriate resources to
verify that the prevailing rules are correctly applied by
taxpayers, Even though we may sometimes have a different
techinical position from that of the tax authorities, we
maintain constant and transparent dialogue with them
based on thorough, well-founded technical analysis.

5.1.2 BUILDING PARTNERSHIPS WITH TAX AUTHORITIES

The Michelin Group supports the development and
implementation of partnerships with tax authorities in
countries offering the appropriate legal framework. The goal
of such partnerships is to facilitate transparency and legal
certainty based on a relationship of mutual trust.

In May 2019, for example, the Group signed a corporate
tax partnership agreement with the French tax authorities,
under the “trust-based relationship” pratocol.

This type aof tax partnership is a custom-tailored support
solution designed to foster a long-term working relationship
between the participating company and a dedicated tax
autharity cantact, with the aim of facilitating the treatment
of high-risk tax issues. The partners undertake 1o observe a
number of cooperative principles, such as clear, transparent

5.1.3

exchange of information, rapid response, pragmatism and
consideration for each other's requirements.

The Michelin Group is also developing this type of
relationship in other countries,

However, because the regimes differ across regions, the
Tax Department has set up a dedicated working group to
identify where such arrangements exist, gather infarmation,
contact the relevant authorities and, if appropriate, submit
applications to benefit fram the relevant regime.

Such trust-based initiatives with tax authorities have already
been launched in Italy, Spain, Belgium and Indonesia (see
Indanesia's “Golden Taxpayer” system).

TAX RULINGS, ADVANCE PRICING AGREEMENTS (APAS),

MUTUAL AGREEMENT PROCEDURES (MAPS)

Tao secure certain international or domestic transactions,
the Group prioritizes dialogue with autharities and, as such,
seeks to obtain tax rulings, advance pricing agreements
or other decisive tax agreements to avoid double taxation
or canfirm the proper interpretation and application of a
standard.

In terms of transfer pricing, for example, Michelin
systernatically seeks to secure its policy through advance
pricing agreements {APAs). Wherever possible, Michelin
prefers to enter into bilateral or multilateral APAS to
ensure tax certainty for its transactions in all of the relevant
jurisdictions,

2024 Tax TRANSPAREMCY REPORT_MICHELIN

In 2024, Michelin was involved in four bilateral AFA
applications.

Due to the complexity of the various tax systems around
the world, multinational groups are very often faced with
potential “double taxation” scenarios, where the same
economic profit is taxed in two jurisdictions. In responding
to this type of situation, Michelin relies on MAPs or other
rmechanisms stipulatad in the tax treaties signed by its host
countries, or else an the EU Arbitration Cornention.



Cooperation with tax authorities based on continuous dialogue

Managing tax litigaticn

5.2 MANAGING TAX LITIGATION

Michelin's abjective is not to systematically initiate
tax litigation. However, in the changing and complex
envirenment of tax rules, their interpretation can be
subject to debate. As a result, the Group does nat rule
out the possibility of challenging, through administrative
proceedings andfor litigation, any notified rulings that
it believes run counter to its goad faith interpretation of
Lax rules.

5.5 OUR COMMITMENTS

« Make any and all necessary tax filings and payments
on time,

« Communicate with local tax authorities in a transparent
and cooperative manner.

+ Do everything in our power to meet our legal abligations
in a timely manner in the various countries where we
operate,

« Work with the tax authorities to secure the Group’s
tax positions and prevent any misunderstandings or
differences of interpretation during tax audits,

Action of this kind is only considered and, if necessary,
implemented if an in-depth in-house technical analysis
concludes that there is a sufficient probability of success.

In all cases, and in line with our commitment ta build a
relationship of trust with the authorities, this challenge is
preceded by a series of discussions with the authorities
concerned,

« Provide tax authaorities with the material resources
needed to conduct their work during on-site tax audits,

« Participate actively, directly or through professional
associations in public consultations initiated by
gavernments, tax authorities and international
organizations, with the aim of supporting the development
of tax policies.

« Explain ta the public and concerned stakeholders the
Group's approach to taxation, its economic contribution
and its tax burden,
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Our worldwide tax footprint
Qur global tax contribution

6.7 OUR GLOBAL TAX CONTRIBUTION

The Michelin Group has created a total tax contribution
(TTC) dashboard, which presents all the taxes accrued
worldwide by its legal entities. The dashboard also enables
the Michelin Group's total contribution to public finances
beyond corporate income tax to be measured. It presents,
corporate income taxes accrued and taxes on goods and
services borne by Group companies.

We have not applied any materiality threshald, in arder to
allow for a global view of the taxes paid by the Group that is
as accurate and comprehensive as possiole,

Qur total tax contribution breaks down into the following
tax families; income tax accrued, payroll taxes, taxes on
gEICIdS and services, environmental taxes and other taxes.

We will loak at the following countries in more detail:
Australia, Brazil, Canada, China, France, Germany,
Hungary, Indonesia, Italy, the Metherlands, Poland,
Ramania, Singapore, Spain, Switzerland, Thailand
and the United States.

THE MICHELIN GROUP'S GLOBAL TAX CONTRIBUTION

17

COUNTRIES

accounted for
at December 31, 2024

87%

of total revenue, including revenue
from independent and related
parties

89

of its Total
Tax Contribution

Pictogram definitions

ﬁ =1 =Manufacturing, including the production of polymer composite products in all grades, in all forms and for all uses, such as the
u manufacture of tires, tracks and related systems, and the production of elastomers,

A

] 2=5ales, including the sale of polymer composite product solutions through wholesale, retail and online channels.

&

&)
=

3 = Corporate or regional headguarters and/or global business line.

@ 4 = Fundamental research, applied research and/or process engineering.

E—l 5 - Testing activities.

~.;¢;w:; 6 = Vehicle services and salutions.

% 7 = Production of latex and other natural resocurces and/or purchases of natural and synthetic rubber.

E=  8-internal Group financing.
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6.1.1 GLOBAL TAX CONTRIBUTION IN FIGURES

The data presented below is extracted from Michelin's country-by-country report (CoCR),
prepared using the data used to draw up the Group's consalidated financial statements in

MICHELIN accordance with IFRS.

ag

MICHELIN GROUP KEY FIGURES 2024 2023
Legal entities 397 355
Employees™ 129 832 122496
Sales €27193m €28 345n
Income before tax €2, d45m €2 290
Incame tax (including deferred tax) £€555m £507m
Income tax accrued (excluding deferred tax) £€753m £8495

The information above, used in the preparation of the Group's consolidated financial statements in accordance with IFRS, also
farms the basis for the country-by-country report {COCR) presented in the follawing section of this tax transparency report.

CbCR KEY FIGURES 2024 2023
Total revenue® 58504 &7.367
Tangible assets 15,956 15,576
Profit (loss) before tax™ 2,285 24713

u }{ 2 ; Income tax accnie
T "

CONTRIBUTION | 1 L10N 376

Tax on goods and services of
which €1889m in customs duties

53

Payroll taxes

Erweiranmental
and other taxes

(1) As stoted in the glossary section, the number of employees refers to the registered headcount as of 12/21/24,
In the 2023 tronsporency report, it referred to the overage number of employees during the year. The change in the “number of employees™
metric in the 2024 report may leod fo some discrepancies with the headcount data in the 2023 report.

{2) Includes intro-group fransactions.

(3) Includes miscellaneous odjustments recognized in preparing the consolidated financial statements.
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6.1.2

GLOBAL SOCIAL SECURITY CONTRIBUTION IN FIGURES

In 2024, the Michelin Group's tax contribution amounted to €1,238 million, along with social security contributions accrued

of £1,020 millicn.

Social security contributions are legally mandated contributions payable by the employer and calculated based on various
elements of compensation. They typically cover employee participation in statutory and mandatory pensian, healthcare and
welfare schemes, Social security contributions are distinct from payroll taxes.

SOCIAL SECURITY €7 030
CONTRIBUTION V4

MILLIOM
TAX SOCIAL SECURITY
COUNTRY CONTRIEUTION CONTRIBUTION
M GERMANY 23 70
& AUSTRALIA 25 3
& BRAZIL 7a 30
i+} CAMADA 64 20
@ cHina 117 39
& SPAIN &7 126
& UNITED STATES 307 123
() FRANCE 221 425
= HUNGARY i3 5
& |NDOMESIA 70 2
() ITALY 26 &1
= MNETHERLANDS 5 g
w POLAND 29 28
1} ROMANIA 16 4
&% 5INGAPORE F 7
€% SWITZERLAND 69 4
== THAILAND 37 2
OTHER 155 80
TOTAL 1.238 1.O30

DEFINITIONS

Income tax: consists of income tax accrued, adjusted for
deferred tax benefit ar expense,

Income tax accrued: tax dus on the taxable income of
an entity or group of entities within a country, Deferred
tax is excluded from this metric in the country-by-country
repart. In 2024, income tax accrued included €55 millian
of withhalding tax on royalties and retained earnings
distributed between Group companies (compared with
£33 millionin 2023)

2024 Tax TRANSPAREMCY REPORT_MICHELIN

Tax on goods and services: al| taxes levied on production
activities (e.g., the extraction, sale, transfer, leasing or
delivery of goods and the rendering of services), ar an the
use of goods ar permission to use goods or to perform
activities (2.g., VAT, customs duties, efc.)

Payroll taxes: all the various taxes paid by employers,
employees and the self-ermployed, as a percentage of wages
or as a fixed amount per person,
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6.1.3 TAX CONTRIBUTION BY COUNTRY

GERMANY

KEY FIGURES 2024 2023
Legal entities 1= 75
Employees 6,045 6,465

) Total revenue €3,759m €365
BAD KREUZNACH - Tangible assets £356m €347

Profit loss) ~ )
before tax €44 €(145)
Incame
Lax accrued €715m €770

RATIOS
Contributicn
to Group 1.9 6.0

income before tax

Contribution
to Group 1.9% 1.3

income tax

whose main activities are:

1 COMPANIES

[FT= I|_- - TAK
1|_Ft | CONTRIBUTION .€23

MILLION

15

Income tax accrued

8

Tax on goods
and services

In 2024, the main company in Germany returned
to profit. The negative result in 2023 was due

to the recognition of a one-off restructuring
provision following the announcement of the
decision to wind down certain manufacturing
operations by the end of 2025,

NS

Payroll taxes

Erwironmental
and other taxes

M Nan-significom
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AUSTRALIA

KEY FIGURES 2024 2023
Legal entities 78 =
Employees 1.575* 70
Total revenue £7,058m € 7,085
MACKAY - Tangible assets €128m €7789n
Profit (loss) . —
before tax €53m €68
Income -
tax accrued €717m €220

* e 2024, the heodcownt of the Fenmer entities wars incleded in the tato! member of
emplayess, It was not included in the number of employees in 2023

RATIOS

Contribution
o Group 2.3 =28

income before tax

Cantribution
o Group 2.3% 2.6

Income tax

COMPANIES

whose main activities are:

Biowminon | €2
CONTRIBUTION

MILLICOM

17

Incorme tax accrued

NS

Tax on goods
and services

8

Payroll taxes

Erwironmental
and other taxes
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BRAZIL

KEY FIGURES 2024 2023
Legal entities 7 rd
Employees 8. 397 8176
Total revenue €1,.431m €1,564n
L L - Tangible assers E4E3Zm £5360
. - 2 Profit {loss) _—
before tax €93m £86
Incame ) . )
tax accrued €261 £78
RATIOS
Contribution
to Group 4.7 36

income before tax

Contribution
to Group Z.5% 2.7

income tax

COMPANIES

whose main activities are:

o €78
CONTRIBUTION

MTLLIOH
26
Incarme tax accruesd
45
In 2024, Michelin reported a €6 million rise in Tax on goods
income compared to 2023. This overall increase and serices
reflects contrasting developments across
business lines, with an improved performance 3
in the connected services business but a fall in Payrodl taxes
income in the tire business.
The tax accrued for 2024 followed the upward
trend in income. Erviranmeantal

and other taxes

2024 TaX TRAMSPAREMCY REPORET_MICHELIN 49



Our worldwide tax footprint
Our glokal tax contribution

CANADA

KEY FIGURES 2024 2023
Legal entities 9— L=
Employees o Fggx g qq7
_ Total revenue . €2,368n  €2,364n
WATERVILLE - Tangible assets €638m €47
before o €126 €750n
Income

tax accrued €44m €30n

* En 2024, tes effectis aes entités FENNER ot @4 intégrés dons fe nombre tato!
d'emplopes, Cex effectifs n'éhaient pes inclus dans fe nomire a'emplopds de 2023,

RATIOS

Contribution
to Group 5.5% 6.2
incame before tax

Contribution
to Group 58 g 7

incame tax

COMPANIES

whose main activities are:

TAX €64
CONTRIBUTION

MILLICHN

44
Income tax accrued
15
Tax on goods
and services

In 2024, Michelin's pre-tax profit in Canada

was slightly lower than in 2023, At the same 6

time, the tax accrued for 2024 was higher Payroll taxes

than in the previous year due to the recognition

of a provision for contingencies, which

is not tax deductible, Enwiranmental
and other taxes
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KEY FIGURES 2024 2023
Legal entities 1= 12
Employess 6,037 83713
Total revenue €2,976m £5,748

SHENYANG E Tangible assets £€933m €939
Profit (loss) - P
before tax €767 €235
Incame . - _
tax accruad £73Fm €60

RATIOS

Contribution

ta Group 70 L=

income before tax

Contribution

1 Group L= g £

Income tax

COMPANIES

whose main activities are:

-I‘.I':'g}IEJTRIB UTION €717

MILLIGHN

73

Income tax accrued

38

Tam on goods
and senaces

5

Payroll taxes

In 2024, Michelin's pre-tax profit in China
was down from the previous year as a
result of industrial restructuring costs.

Ervironmental
and other taxes
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KEY FIGURES 2024 2023
Legal entities 170 10
Employees 8.526 849%
Total revenue €3,580m £€5,575n
Tangible assets £1.748m £71.707T
Profit {loss) SO
before tax €228 €295
Income
tax accrued €34m €70

RATIOS
Contribution
o Group 70.0% 2.2

income before tax

Contribution
o Group i 8.5
INCOMme Lax

COMPANIES

whose main activities are:

TAX €617
CONTRIBUTION

MILLION

54

Income tax accreed

7

Tax on goods
and services

NS

Payrall taxes

Emwironmental
and other taxes
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UNITED STATES

KEY FIGURES 2024 2023
Legal entities 36 37
Employees 70.684*% 18 404
Total revenue €712,07T0m €712,657
GREENVILLE Tangible assets €2,.712m £€£2,500
Profit (loss) . -
before tax €794 €763
Incame - -
tax accrued €785m €305

in 2024, the headoount of the Fenner entities was includied in the tobm' number
of empioyess, It wars not included in the number af empiopees in 2023

RATIOS
Contribution
to Group F4.8% 1.8
income befare tax
Contribution
1 Group 2F.6" 36.3
Income tax
COMPANIES
whose main activities are:
con €507
CONTRIBUTION
MTLLIOHM
185
Incame tax acorued
174
Tax on goods
and sarvices
In 2023, the non-deductible nature of
restructuring costs led to an increase in tax. 5
In 2024, the amount of tax paid in the United Payroll taxes
States returned to its usual levels, The absence
of restructuring costs in 2024 also had a positive
impact on the bottom line. Ervironmental

and other tases
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FRANCE

KEY FIGURES 2024 2023
Legal entities g0 “fF
Employees 21,295 27,063
Total revenue €710.27Tdm €77, 245
LADOUX : Tangible assets €2,02Tm €2,007n
Profit {loss) .
before tax €729 €73
Income . .
tax accrued €715 €727
RATIOS

Contribution
o Group 56 3.0
income before tax

Contribution

o Group 76.7 4.5

INCome Lax

COMPANIES

whose main activities are:

EE}IEJTRIBLITIDN €2 2 1

MILLION
775
Incame tax acorued
38
Tax on goods
and sarvices
Although Michelin's manufacturing operations
in France ran at a loss, its total income in France 56
increased by €56 million thanks to dividends Payroll taxes
received from subsidiaries outside the country.
The tax charge for 2024 was down year-on-year,
having been unusually high in 2023, Ernvironmental

and other tases

{13 Of which withholding to,
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HONGARY

KEY FIGURES 2024 2023
Legal entities 2 =
Employess 71,3949 1338
Tatal revenue £869m €936

NYIREGYHAZA Tangible assers £7120m £7120
Profit (loss) ! .
before tax €46 €46
Incame ) -
rax accrued €70n €8

RATIOS
Contribution
to Group 2.0% 1.9
income before tax
Contribution
to Group 1.3% 0.9

income tax

COMPANIES

whose main activities are;

con €715
CONTRIBUTION

MILLIGHN

70

Income tax accrued

7

Tax on goods
and Services

7

Payroll taxes

Environmenta
and other taxes
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INDONESIA

KEY FIGURES 2024 2023
Legal entities 8 f=3
Employees 6,708 ~562
Total revenue £€829m £832n

CILEGOMN 7 Tangible assets £87Fm €880

Profit {loss) . . ’
before tax €|"25)n €50
Incame -
tax accrued €8m €18

RATIOS
Contribution
to Group -1.7 1.9
incame before tax
Contribution
to Group 1.7 (=
intame tax

COMPANIES
whose main activities are:
Zo €70
CONTRIBUTION

Michelin posted a loss in Indonesia in
2024 (in contrast to the previous year),
due to a sharp decline in tire exports
to the US market.

MILLIOHN

8

Income tax accrueed

2

Tax on goods
and services

NS

Payroll taxes

Environmental
and other taxes
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KEY FIGURES 2024 2023
Legal entities 76 5]
Employess 4275 4233
Total revenue €2,79Tm €2,078"

ALESSANDRIA Tangible assets £€539m €497

Profit {loss) - ’
before tax €99 €700
Incame -
tax accrued €20m €22

RATIOS

Contribution

o Group < < =g 2
income before tax

Contribution

e Group 2.6
income tax

by
N

COMPANIES

whose main activities are;

o €26
CONTRIBUTION

MILLICHN

20

NConme Lax accreed

5

Tax on goods
and services

7

Payrall taxes

Environmental
and other taxes
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HERTOGEMBOSCH

I :i-‘
|l|' T

|||| || «® .rI

""J":'f:'f."i'h'l'#'l'ﬂl'fh'!/‘l ik B2

1 COMPANIES

whose main activities are:

In 2024, the impairment of equity
investments resulted in a loss in the
Metherlands.

However, some companies recorded
a profit for the year, resulting in a tax
expense in 2024,

2024 TAX TRAMSPAREMCY REFORT_MICHELIN

NETHERLANDS

KEY FIGURES 2024 2023
Legal entities 12 12
Employees 885 638
Total revenue €1.485m £€7,995
Tangible assets £€53m £50h
Profit {loss) -
before tax €r59)m €27
Income
tax acorued €4m €7m

RATIOS
Cantribution
to Group -Z.0% L7
income before tax
Contribution
o Group O.5% o.8

INCame tax

TAX €5
CONTRIBUTION

MILLION

4

Income tax accrueed

7

Tax on goods
and services

NS

Payroll taxes

Emwironmental
and other taxes
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KEY FIGURES 2024 2023
Legal entities (3 =]
Employees 5,136 57719
Total revenue €1.370m £7,47T00

OLSZITYN E Tangible assets £€580m £565n
Profit (loss) :
before tax €7m €43
Incame -
tax accrued €27m €7

RATIOS

Contribution
to Group 0.0 2.0

income before tax

Contribution

e Group 2.7 o7
income tax

COMPANIES

whose main activities are:

o €29
CONTRIBUTION

MILLICHN

27

Imcme Lax accruad
Tax on gl:IGI:I'S-
and services

In 2024, Michelin Poland’s income was

lower than in 2023 due to one-off industrial NS

restructuring costs arising from the conversion
of the Qlsztyn production plant,

The tax accrued for 2024 was higher than

in 2023 due to a tax adjustment in 2024,

Payroll taxes

Enwironmental
and other taxes

2024 TAX TRAMSPARENCY REFORT_ MICHELIN 59



Our worldwide tax footprint
Qur global tax contribution

ROMANIA

KEY FIGURES 2024 20212
Legal entities F =z
Employees 5825 5 737
Total revenue €1.270m £71,756n
Tangible assets E£F92m £48Tn
Profit {loss) . .
hefore tax €75 €30
Incame -
tax accrued €77m €2n

RATIOS
Contribution
o Group o.7 o2
income before tax
Contribution
o Group 7.5% 0.2
income tax

COMPANIES
whose main activities are:
o €76
CONTRIBUTION

The amount of tax accrued for 2024
increased as a result of higher profits
and the introduction of a new minimum
turnover tax of 1% of total revenue,

MILLION

77

Income tax accrued

3

Tax on goods
andl Services

7

Payroll taxes

Ervwironmental
and other taxes
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SINGAPORE

KEY FIGURES 2024 2023
Legal entities 9 9
Employees 187 a8
Tatal revenua €4.072m €3, 702n
SINGAPORE
HEADQUARTERS - Tangible assets £6m £8
Profit {loss) -~ _—
before tax €500 €28

#‘ Incame ; -
tax accrued €4m €3

P
. RATIOS
Contribution

o Group 2.2% 1.7
Income before tax

Contribution
to Group 0.6% O.4
income tax

COMPANIES

whose main activities are:

TAX _€4
CONTRIBUTION

MILLIGHN

4

Income tax accrsed

NS
The increase in profits in 2024 is due to a ;a.;i:r%ﬁs
rise in income in the "natural rubber” and
"lifestyle” segments. NS
However, the tax charge for 2024 was stable Payrall taxes

year-on-year, having bean unusually high in
the previous year due to the recognition of
a non-deductible impairment charge,

Environmental
and other taxes
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SWITZERLAND

KEY FIGURES 2024 2023
Legal entities 77 77
Employees F42 336
Total revenue €799 £799

GIVISIEZ Tangible assets E€3Fm £357
Profit {loss) - =TT
before tax €320 €387
Income €68 £48

tax accrued

RATIOS

Contribution

o Group 7.0 15.7
incame before tax

Contribution
to Group a7 57
income Lax

COMPANIES

whose main activities are;

€69
CONTRIBUTION

MILLIOHN

68

Income tax accrueed

Michelin's activities in Switzerland include

both sales and R&D, as well as financing NS o
activities for all of the Group's subsidiaries. 532‘22572;5
Income decreased in 2024 due to a

mismatch between IFRS and local NS
accounting standards regarding derivative Payroll taxes

instruments.
The tax accrued increased as a result of
the QOECD's Pillar Two rules,

Environmenta
and other taxes
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THAILAND

KEY FIGURES 2024 2023
Legal entities i 1 <
Employees 7675 817
Total revenue €7.675m &7, 535N
Tangible assets €71.070m £1.027
Profit {loss) ) e
before tas E€T42 €772
Incame -
tax accrued €24m €24

RATIOS
Contribution
o Group 6.2% 7
Income before tax
Contribution
to Group T 2.8

income Lax

COMPANIES

whose main activities are:

o €357
CONTRIBUTION

MILLION

29
Incarme tax accrued
15
Tam on goods
and senaces
Despite the fall in income seen in 2024,
the amount of tax accrued for the year s
was the same as in 2023 due to a one-off Payrodl taxes
tax charge.
Ervironmental

and other taxes
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6.2 SUMMARY OF COUNTRY-BY-COUNTRY DATA

SELECTED TAX CONTRIBUTION DATA BY COUNTRY in € minions;

TOTAL PROFIT [LOS5) TAMNGIBLE INCOME NUMEER OF

COUNTRY REVENUE BEFORE TAX ASSETS TAX ACCRUED EMPLOYEES
& GERMANY 3,159 44 356 15 6,045
& AUSTRALIA 1,058 53 128 17 1,515
& BRAZIL 1,431 93 443 26 8,391
1} CANADA 2,368 126 638 44 4,744
@ CHINA 2,976 161 933 73 6,037
£ SsPAIN 3,580 228 1,148 54 8,526
£ UNITED STATES 12,010 794 2,712 185 19,684
() FRANCE 10,214 129 2,021 115 21,295
= HUNGARY 869 46 120 10 1,394
& |NDOMESIA 829 (25) 874 8 6,708
() I1TALY 2,191 99 539 20 4,275
= NETHERLANDS 1,485 (69) 53 4 885
w POLAND 1,310 1 580 21 5,136
{} ROMANIA 1,210 15 492 11 5,823
. SINGAPORE 4,072 50 6 4 181
& SWITZERLAND 799 320 34 68 342
== THAILAND 1,615 142 1,070 24 7,675
OTHER 7.328 79 1,811 44 21,176

64 2024 TAX TRAMSPAREMCY REFORT_MICHELIN



Our worldwide tax footprint
summary of country-by-country data

RECONCILIATION OF COUNTRY-BY-COUNTRY DATA WITH THE UNIVERSAL
REGISTRATION DOCUMENT

REVENUE TAMNGIBLE NUMBER OF

{SALES) PROFIT (LOSS) ASSETS (PPEE) INCOME EMPLOYEES *

(Consolidated BEFORE TAX (Consoligated TAX ACCRUED [Mate & -

e Cansaiidaied shatement Wate 11 = Empioypee

fire o emillins) strtementf) income stimtermen) aff firancie! position) Incarme fax) benefit costs)
2024 consolidated financial statements 27,193 2,445 13,982 (753) 131,528

{included in the Universal Registration Document)

Differences with the components constituting
sales as defined in |l a) of Article 2232 1,472
aof the French Commercial Code

Revenue from inter-company transactions 29,839

Miscellanecus adjustments recognized

in preparing the consolidated financial statements (162) (26) 10
Country-by-country data presented in this report 58,504 2,283 13,956 (743) 129,832

* The figure of 131,528 i the average number of empiopees registered in 2024, wile the figure of 129832 is the nurmber of employees regratered of of 12/27/2024,

COUMNTRY-BY- CONSOLIDATION MOTE 11 -
fin £ mitians) COUNTRY DATA ADJUSTMENTS DEFERRED TAX INCOME TAX
Income tax accrued (743) (10} (753)
Deferred tax benefit/(expense) 198 198

INCOME TAX
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“Some af the fizures in this report, including the
global tax contribution and certoin figures in
the country data sheets, have been subject to
limited assurance procedures carcied out by the
Company’s Statutorny Auditors”,

Limited assurance report of Michelin's
Starutory Auditors (see ottoched)
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