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New MICHELIN Anakee Adventure 2 

Michelin reinvents the “Trail” tyre for unlimited adventure 

• The MICHELIN Anakee Adventure 2 opens the road to a new generation of 

“Trail” tyres, combining safety, comfort, performance and freedom, designed 

for predominantly on-road use with confident off-road capability. 

• This launch is part of Michelin’s global strategy to grow in the “Trail” 

segment, a rapidly expanding market that has become central to the 

motorcycle world. 

• Available worldwide from January 2026, this tyre becomes the flagship of 

Michelin’s “Trail” range, alongside the Road 6, Anakee Road and Anakee Wild. 

At a time when “Trail” motorcycles are emerging as the most dynamic segment in 

the two-wheel market, Michelin unveils the MICHELIN Anakee Adventure 2, a new-

generation tyre combining safety, enjoyment and freedom. Designed for riders who 

commute daily yet dream of escape, this tyre marks a key milestone in the Group’s 

global “Trail” strategy. 

 

The “Trail” segment: undergoing major transformation 

Long focused on off-road use, the “Trail” world has become the landscape of 

versatility and exploration: 

• From an “off-road” segment, it has evolved into balanced road/trail use, 

• From an expert male universe to a diverse community, 

• From the pursuit of pure performance to the quest for adventure, emotion 

and freedom. 

“Trail” riding now stands as a true lifestyle, embodying the very spirit of travel and 

escape from urban life to the nature. 

 

MICHELIN Anakee Adventure 2: the tyre of modern freedom 

Designed for mainly road use with confident off-road ability, the new MICHELIN 

Anakee Adventure 2 is aimed at demanding riders seeking daily safety and the 

pleasure of exploring wherever inspiration leads. 

“I ride with complete peace of mind on the road, and at any moment I can leave 

the asphalt for an adventurous break.” — this is the promise of this new tyre. 
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Key benefits: 

• Enhanced wet-grip, thanks to new high-performance silica-based 

compounds, 

• Improved longevity*: +7% at the front and +21% at the rear* compared 

with the previous generation, 

• Superior riding comfort**: significant reduction in perceived noise for 

smoother, less tiring journeys, 

• Proven versatility: M+S marking and optimised tread pattern for effective 

traction on trails. 

* Michelin internal tests in controlled and real-world conditions, compared with the 

MICHELIN Anakee Adventure. 

** Michelin internal tests in controlled and real-world conditions; noise reduction 

measured trackside: –2 dB. 

 

Cutting-edge technologies serving performance and enjoyment 

The MICHELIN Anakee Adventure 2 has been engineered to reduce noise, improve 

stability and build rider confidence. Less fatigue, more enjoyment, more adventure. 

It integrates the Group’s most advanced innovations: 

• MICHELIN 2CT (dual-compound): durability in the centre and maximum 

grip on the shoulders, 

• MICHELIN Reinforced Radial-X Evo & Aramid Shield: stability, comfort 

and resistance on all terrains, 

• New tread design: the ideal balance between road comfort and traction on 

loose surfaces, 

• MICHELIN Premium Touch Design: a premium visual effect on the 

sidewalls to enhance the look of “Trail” motorcycles. 

 

A complete offer for premium “Trail” motorcycles 

The MICHELIN Anakee Adventure 2 covers the major motorcycles in the segment: 

BMW R1250/1300GS, Honda Africa Twin, Yamaha Tenere, Ducati Multistrada, 

Triumph Tiger, KTM Super Adventure, Suzuki V-Strom, Aprilia Tuareg, Moto Guzzi 

V85, Kawasaki Versys and many others. 

This launch completes the Michelin “Trail” line-up: 

• MICHELIN Road 6 (100% road) 

• MICHELIN Anakee Road (90/10) 

• MICHELIN Anakee Adventure 2 (80/20) 
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• MICHELIN Anakee Wild (50/50)MICHELIN Anakee Wild (50/50) 

 

 

A strategic lever for Michelin’s growth in the “Trail” segment 

In six years, global “Trail” tyre sales have doubled, growing twice as fast as the 

overall leisure market. In 2024, they surpassed “Custom” tyre sales for the first 

time and now represent, for Michelin, about one in five leisure tyres sold. 

The launch of the MICHELIN Anakee Adventure 2 forms part of a comprehensive 

plan to make Michelin a major player in the “Trail” segment by 2030. 

This ambition rests on three pillars: 

1. Image and legitimacy — Embedding Michelin in the world of adventure 

and travel, building on its off-road competition heritage (Dakar Rally, Enduro 

World Championship, etc.). 

2. Community engagement — Creating strong bonds with users via social 

media, “Test Riders”, shared content and feedback (#AnakeeFamily). 

3. Strengthened OEM presence — Collaborating with major manufacturers 

to homologate the range on the most iconic “Trail” models. 

 

Availability of the MICHELIN Anakee Adventure 2 

The new MICHELIN Anakee Adventure 2 will be available worldwide from January 

2026 through Michelin’s authorised dealer network. 

Distributors were able to place orders as early as the end of 2025 to ensure tyre 

availability for the start of the European motorcycle season. 
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Photos and/or attachments available on: Michelin Content Center 

 

 
About Michelin: 

Michelin is building a world-leading manufacturer of life-changing composites and experiences. Pioneering 
engineered materials for more than 130 years, Michelin is uniquely positioned to make decisive contributions to 

human progress and to a more sustainable world. Drawing on its deep know-how in polymer composites, Michelin 

is constantly innovating to manufacture high-quality tires and components for critical applications in demanding 
fields as varied as mobility, construction, aeronautics, low-carbon energies, and healthcare. The care placed in 

its products and deep customer knowledge inspire Michelin to offer the finest experiences. This spans from 
providing data- and AI-based connected solutions for professional fleets to recommending outstanding 

restaurants and hotels curated by the MICHELIN Guide. Headquartered in Clermont-Ferrand, France, Michelin is 

present in 175 countries and employs 129,800 people. (www.michelin.com). 

 

Follow all our news on  

@Michelin 
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https://contentcenter.michelin.com/dam/wedia/shared-board/e484c520-cc4e-4907-8d04-465416de4133
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